News Release

Nagardo® natural beverage protection earns
registration in Australia and New Zealand




Proven technology from LANXESS first launched in U.S.
Non-synthetic alternative to conventional preservatives
Highly effective against beverage-spoiling organisms

Pittsburgh, Pa. – May 3, 2021– Beverage manufacturers can now
produce naturally preserved beverages for the Australia and New
Zealand (ANZ) market with Nagardo natural beverage protection from
specialty chemicals company LANXESS.
Nagardo is produced from the edible wild-type mushroom Sweet
Osmanthus Ear and produced in a natural fermentation process.
“Consumers may have to get used to a new name on the ingredient
list,” says Monika Ebener, Global Marketing Director Natural
Antimicrobials in the Beverage Technology business line of
LANXESS. “But perhaps Nagardo will even lead to the paradigm shift
that going fully natural and preserving the product quality can go hand
in hand.”
Nagardo is very effective at maintaining the quality of a beverage. It
shows strong efficacy against a broad range of beverage-spoiling
organisms such as yeasts, molds and bacteria. Additionally, Nagardo
can eliminate organisms that have adapted to commonly-used
preservatives without impacting the sensory profile of the beverage. It
can be used in a wide range of non-alcoholic drinks such as
carbonated soft drinks, juices, teas and many more.
The innovative natural microbial control agent was first launched in
the U.S. in 2019. Now it has been evaluated and approved as a
preservative for use in non-alcoholic beverages by Food Standard
Australia New Zealand (FSANZ). The registration opens opportunities
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for beverage innovations in the ANZ region and meets the current
trend towards cleaner labels as consumers are becoming more and
more aware of ingredient labels and steering away from chemical
additives wherever possible.
“From our growing customer base in the U.S. we receive incredible
feedback. Nagardo has enabled them to launch fully natural
beverages that are shelf-stable without the need for artificial additives,
energy-consuming hot-fill processes or chilled chain logistics. Thus,
we are very happy to expand our footprint to the Australian and New
Zealand market where consumers are equally conscious about their
purchase decisions,” explains Ebener. “We see Nagardo as a highly
requested additional tool in the toolbox of beverage manufacturers
and with the new approval in Australia and New Zealand, we continue
our global rollout and are looking forward to launching Nagardo in
even more countries.”
LANXESS plans to officially launch Nagardo in Australia and New
Zealand mid-2021.
For more information about Nagardo and local contacts visit the
website: www.nagardo.com
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Nagardo® is an innovative natural microbial control agent effective in a
wide range of non-alcoholic drinks such as carbonated soft drinks, juices,
teas and many more. Image: LANXESS AG.

LANXESS is a leading specialty chemicals company with sales of EUR 6.1 billion in 2020. The
company currently has about 14,300 employees in 33 countries. The core business of LANXESS is
the development, manufacturing and marketing of chemical intermediates, additives, specialty
chemicals and plastics. LANXESS is listed in the leading sustainability indices Dow Jones
Sustainability Index (DJSI World and Europe) and FTSE4Good.
Forward-Looking Statements
This company release contains certain forward-looking statements, including assumptions, opinions,
expectations and views of the company or cited from third party sources. Various known and
unknown risks, uncertainties and other factors could cause the actual results, financial position,
development or performance of LANXESS AG to differ materially from the estimations expressed or
implied herein. LANXESS AG does not guarantee that the assumptions underlying such forwardlooking statements are free from errors nor does it accept any responsibility for the future accuracy
of the opinions expressed in this presentation or the actual occurrence of the forecast developments.
No representation or warranty (expressed or implied) is made as to, and no reliance should be
placed on, any information, estimates, targets and opinions, contained herein, and no liability
whatsoever is accepted as to any errors, omissions or misstatements contained herein, and
accordingly, no representative of LANXESS AG or any of its affiliated companies or any of such
person's officers, directors or employees accept any liability whatsoever arising directly or indirectly
from the use of this document.
Information for editors:
You can find further information concerning LANXESS chemistry in our WebMagazine, “Inside
LANXESS” at http://webmagazine.lanxess.com.
Follow us on Twitter, Facebook, Linkedin and YouTube:
http://www.twitter.com/LANXESSAmericas
http://www.facebook.com/LANXESS
http://www.linkedin.com/company/lanxess
http://www.youtube.com/lanxess
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